SEGURE

NET LEASE

Murphy USA

$4,950,000 | 4.85% CAP

US 27 & Holly Hill Grove Rd, Davenport, FL 33837 (Orlando, FL MSA)

Brand-New 20-Year Absolute NNN Ground Leasel Zero
Landlord Responsibilities

Premier Location Directly Across From a Brand -New Walmart
Tvgf sdf ouf s! boe! Tbn! t! Dmvc

Hard Corner with Direct Left Turn Access at US-27 & Holly Hill
Grovel 63,500+ VPD

One of Florida's Fastest-Growing Areas in the State | Polk
County | Subject Property is 10 Miles From Disney World

Strong Corporate Guarantee | NYSE: MUSA | 1,800+ Locations




UNDER CONSTRUCTION: | | UNDER CONSTRUCTION:
ORCHID GARDENS : : ‘ | _ WYNSTONE SUBDIVISION & DR. HORTON

ot e | . - — 942 TOWNHOMES
342 SF HOMES 685 SF HOMES 262 SF UNITS

- -

Walmart

OPENING 2027

: !:“"t”* 's‘

- W -

OUTPARC

QARC 0.93 ACRESS

)3 ACRE ‘(

._,__-".‘— go—

___._ s, US HIGHWAY 27
/(63,474 VPD)

DIRECT LEFT
TURN ACCESS

~ COTTONWOOD COMMONS
- FUTURE RETAILERS
COMING SOON




\. ‘A.d:.“ J.J sk

.20 T ¥

- - v

oOomor»mrZ2C

|

|

|

I

|

- -

-—

Murphy USA operates more than

under the brands Murphy USA and Murphy EXxpress. The majority of the
locations are positioned adjacent to Walmart Supercenters,

at the best value to approximately
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OVERVIEW

INVESTMENT OVERVIEW
MURPHY USA DAVENPORT, FL

CONTACT FOR DETAILS

Kyle Varni

Executive Vice President
(469) 694-4189

kvarni@securenetlease.com

Graham Hickey

Broker Associlate
(469) 694-7441

ghickey@securenetlease.com

FL BOR:

Stephen Noyola
License #: BK3051175

File Photo

Ben Johnson

Broker Associate
(469) 729-6441

bjohnson@securenetlease.com

Bob Moorhead

Managing Partner
(214) 522-7210

bob@securenetlease.com

$4,950,000

4.85 % CAP

NO])
$240,000 .
Building Area
+2,824 SF o
Land Area
+1.12 AC
Year Built ¥
2026
Lease Type
Absolute NNN i
Ground Lease
Occupancy
100% "

Inaccuracies.

his iInformation has been secured from sources we believe to bereliable but we
make no representations or warranties, expressed or implied, as to the accuracy
of the information. Buyer must verify the information and bears all risk for any

Brand-New 20-Year Absolute NNN Ground Lease with Murphy Oll
USA Inc.,with 10% rent increases every 5 years in the primary term
and during each of the four option periods.

Premier Location Directly Across the Street From A Brand -New
Walmart Supercenter and Sam's Club currently under construction
at Holly Hill Grove Roadl Murphy USA's most synergistic retail
neighbor, with the majority of its 1,800+ locations nationwide co-
located alongside Walmart. The surrounding US27 corridor is
among the most active retail development zones In the state of FL.

Davenport is One of the Fastest-Growing Cities in the United
States, recording a 9.55% annual population growth rate in 2024
well above state and national benchmarksl driven by new master-
planned communities, tourism employment, and sustained in
migration along the I-4 and US27 corridors. The property sits
within the Orlando/Kissimmee/Sanford MSA, which welcomed 75.9
million visitors in 20251 a new alltime record.

High-Traffic Location on Highway 27 With Direct Left Turn

Access at the hard corner of US Highway 27 and Holly Hill Grove
Road, carrying 63,000 VPO one of Central Florida's primary
northp south arterials connecting the -4 corridor to South Florida.
The site benefits from exceptional visibility and access shared with
a new Walmart Supercenter and Sam's Club currently under
construction.

Significant Institutional and Tourism Demand Drivers within the
trade area, including Walt Disney World (~15 miles), Universal
Orlando (~25 miles), and the new 75,000 SF Polk State College
Haines Cityp Davenport Campus opening Fall 2026. Over 101,000
people live within 5 miles of the property, with a projected 5.9%
annual population growth rate through 2031.

Murphy USA (NYSE: MUSA) Fortune 500 | BB+ Credit | $4.28B
Revenuel Murphy USA is a leading national retailer of gasoline
and convenience merchandise operating approximately 1,800
locations across 27 states, servicing an estimated 2 million
customers per day.

SECGURE

NET LEASE




TENANDVERVIEW
MURPHY USA DAVENPORT, FL

REVENUE

$4.28 B

CREDIT RATING

S&P: BB+

STOCK TICKER

NYSE: MUSA

LOCATIONS

1,800+

MURPHY
USAx%

murphyusa.com

5 SECURE NET LEASE

Murpny USA

Lessee: Murphy OIl USA Inc.
Guarantor: Murphy Oil USA Inc.

Murphy USA Inc. (NYSE: MUSA) Is a leading national retailer of
gasoline and convenience merchandise, operating approximately
1,800 locations across 27 states under the Murphy USA, Murphy
Express, and QuickChek brands.

Headqguartered in El Dorado, Arkansas, the company employs roughly
15,000 team members and serves millions of customers each week
through a high-volume, low-price fuel and convenience model focused on
value-oriented consumers across the South, Southeast, Midwest, and
Northeast. A significant portion of the portfolio Is strategically co-located
adjacent to Walmart Supercenters, supplemented by standalone Murphy
Express sites and largerformat QuickChek convenience stores.

Recognized as a Fortune500 company, Murphy USA leverages clustered
market density, supply chain efficiencies, and strong regional brand
recognition to drive both fuel volumes and instore merchandise sales. The
company continues to invest in new store development, site upgrades, and
modernized branding, reinforcing its position as a traffic-driving, nationally
recognized convenience and fuel tenant attractive to netlease investors. In
Its most recent fiscal year, Murphy USA exceeded its new store target,
opening 29 new locations In the fourth quarter alone. President and CEO
Mindy West cited the company's continued focus on efficiency and
execution as core drivers of strong results, underscoring the scalability and
resilience of Murphy USA's operating model across market cycles.

File Photo



https://www.murphyusa.com/murphyusa/home

IN THE NEWS
MURPHY USA DAVENPORT, FL

Murphy USA Plans Further
Expansion

ANGELA HANSON, FEBRUARY 14, 2026 (CS NEWYS)

The company has already opened two stores in 2026 with another 18
currently under construction, reported President and CEO Mindy West
ahead of the company's earnings call for the fourth quarter and full year
2025.

We are well positioned for sustainableorganic growth in the years ahead. The
business has overcome a challengingfirst half in 2025 to deliver strong full-year
results, demonstrating the resiliency of our strategy, reflecting the tireless efforts
of our dedicated team members and providing incredible momentum as we enter
2026.

Last year, the convenience store retailer exceeded its target of 50 new stores,

29 of which entered service during the fourth quarter.

Murphy's performance was strong during the last quarter of the year, with margins
responding favorably to increased market volatility. According to West, the new
store pipeline remains Iin "great shape.

Fourth quarter results were strong across the board, underscoring the strength of
our operating model, our continuedfocus on efficiency and execution against our
organic growth goals for the year," she commented.

EXPLORE ARTICLE

6 SECURE NET LEASE

Murphy USA Opened 29 New
Locations Last Quarter

FEBRUARY 5, 2026 (CONVENIENCE.ORG)

Murphy USA Inc. today announced financial results for the fourth quarter
and full year 20251 its net income was $141.9 million in Q4 2025
compared to net income of $142.5 million in Q4 2024. For the full year
2025, net income was $470.6 million, compared to 2024 net income of
$502.5 million .

We put 29 new stores into service In the fourth quarter, exceeding oub0-store
target for the full-year 2025. The new store pipeline remains in great shape and with
two stores open year-to-date and 18 stores under construction, we are well
positioned for sustainable organic growth in the years ahead. The business has
overcome a challenging first half in 2025 to deliverstrong full-year results,
demonstrating the resiliency of our strategy, reflecting the tireless efforts of our
dedicated team members.

dzGpvsui !rvbsufs!sftvmut! xfsfl!ltuspoh!
strength of our operating model, our continued focus on efficiency and

fyfdvu] po!bhbjotu! pvs! pshbojd! hspxul
CEO Mindy West.

The retailer reported merchandise contribution dollars forQ4 2025 increased2.1%
to $213.2 million on average unit margins of 19.6%,compared to Q4 2024
contribution dollars of $208.8 million on unit margins of 19.9%. For the full year
2025, merchandise contribution dollars increased 4.2% to $869.0 million and
average unit margins were20.2%and 19.8% in 2025 and 2024, respectively.

EXPLORE ARTICLE



https://csnews.com/murphy-usa-plans-further-expansion
https://www.convenience.org/Media/Daily/2026/February/5/3-Murphy-USA-Opened-29-New-Locations_Finance

File Photo

LEASDVERVIEW
MURPHY USA DAVENPORT, FL

Initial Lease Term 20-Years, Plus (4), 5Year Options to Renew

Rent Commencement October 2026

Lease Expiration October 2046 .
N

Lease Type Absolute NNN Ground Lease E
D

Rent Increases 8% Every 5 Years, In Primary Term & Options S

Annual Rent YRS 15 $240,000.00

Annual Rent YRS 610 $259,200.00

Annual Rent YRS 1115 $279,936.00

Annual Rent YRS 1620 $302,330.88

Option 1 $326,517.35

Option 2 $352,638.74

Option 3 $380,849.84

Option 4 $411,317.83

This information has been secured from sources we believe to be reliable but we make no representations
or warranties, expressed or implied, as to the accuracy of the information. Buyer must verify the information
and bears all risk for any inaccuracies.

/7  SECURE NET LEASE
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ECONOMIC DRIVERS

MURPRHY USA DAVENPORT, FL

© Disney World

A 75,000+ Employeesp the
largest single -site employer In
the US

A ~58 million annual visitors

A Home to 4 theme parks, 2
water parks, and 30+ resort
hotels, generating year-round
tourism demand

(Q)Aq:@ios& zs;oW()rld®

@ Innovation District o
Polk County

A 3,000 AC mixed-use
Innovation district

A Projected to create 32,000
jobs and generate $5.2 billion
IN economic impact by 2040

© Legoland

A 150 AC family theme park
featuring 50+ rides, shows,
and attractions

A Anchor attraction for Polk
Dpvouz!t! 7/ 6, !n
visitors

A Second largest Legoland in

the World
D

LEGOLA

FLORIPA RESORT

© Publix HO

A 40+ million capital investment
for the headquarters
expansion completed in 2020

A 515,000 SF total office space,

| mn2P0Opaoré dampoisy b m'!

Publix

6 Seaworld

A Welcomed approx. 4.3-4.5
million annual visitors, ranked
among 10 most visited theme
parks in the US
200 AC marine-life theme park

SeaWorld

ORLANDO

© Universal Studios

A 28,000+ employees

A 840 AC entertainment resort
featuring 3 theme parks, 1
water park, and 11 hotels

A Approx. 20+ million annual
visitors

»/,». — g ?. =S .
4 ~ ™
Rl &
W‘J\ '

Wil ANDO RE

@ Orlando International
Alrport

A Among the 10 busiest airports
In the US and the busiest in FL

A Serves 57.7 million
passengers annually

A Just underwent $2.8 billion
expansion in 2022

[
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\
3
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rlando

International Airport

© Downtown Orlando

business district with major
corporate, government, and
healthcare employers

A 96,700+ daytime workforce,
17,500+ residents

..lDOWNTOWN
o ORLANDO

ADf ousbm! Gmpsj eb|!
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DAVENPORT/I-4 LOGISTICS CORRIDOR
« 6MM+ SF OF WAREHOUSE SPACE
« 3 AMAZON DISTRIBUTION CENTERS 1o
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10P 10 FASTEST-GROWING

GITIES IN THE USA [2026]

€  CELINA, TX 26.6%  DFW Suburban Expansio

€  FULSHEAR, TX 95.6%  Houston Metro Growt

€  PRINCETON, TX 22.3%  Dallas Spillove

O NN TX 16.9%  DFW Corridor

© wiLowoop, L 19.53% Retirement Communitie

©  HAINES CITY, FL 10.8%  Population Boom

€)  CGEORGETOWN,TX ~ 10.6% AustinMetn

)  PROSPER, TX 10.5%  Dalas Suburbs

€)  FORNEY, TX 10.4% Affordable Housing

Q) KYLE, TX 9.0% Austin Overflow
CRE

Source: U.S. Census Bureau, 2026 Population Estimates

REPORT




OVERVIEW

SITE OVERVIEW

MURPRHY USA DAVENPORT, FL

@ Year Built

Building Area
Land Area

Pumps

Fueling Positions

NjWalmart
NjT bn! t ! Dmyv

NjNd Ep o b me !

NEIGHBORING RETAILERS

2026

+2,824 SF

+1.12 AC

C

t

Nj Chipotle Mexican Grill

NjChrysler Dodge Jeep RAM FIAT

NjBojangles

NjXT oez ! t

NNEpn)] op! t |
NiN] mmf s ! t |

NjDollar General
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LOCATION OVERVIEW
MURPHY USA DAVENPORT, FL

27

(1792

932

Demographics

Population
Households
Average Household Income

Total Household Expenditure

)

KISSIMMEE

1 Mile

5,434
1,876
$80,484

$150.19 MM

3 Mile

37,785

13,715

$101,467

$1.25B

5 Mile

101,864

36,721

$107,973

$3.44 B

523

& O B~ W

14

POLK COUNTY ECONOMIC DRIVERSBPLOYEES)

. Publix Super Markets (16,537)

. Polk County School Board (13,500)
. Lakeland Regional Health (8,279)

. Walmart (5,523)

. Amazon (5,500)

. Polk County Government (5,262)

SECURE NET LEASE

/. Baycare (3,402)
8. Geico (2,941)
9. City of Lakeland (2,297)

10.Winter Haven Hospital (2,130)



LOCATION OVERVIEW
MURPHY USA DAVENPORT, FL

Davenport

16,764

Population

Annual Population
Growth Rate

9.55%

Visitors to Orlando MSA
In 2025

75.9 Million

15 SECURE NET LEASE

$73,700

Median Household Income

Davenport, Florida

Davenport is a rapidly expanding city in Polk County situated along the US
Highway 27 corridor| a primary northp south artery connecting the I-4
Interchange to South Florida. The city recorded a 9.55% annual population growth
rate in 2024, driven by new masterplanned residential communities, proximity to
Walt Disney World (~15 miles north), and sustained inmigration from higher-tax
states. The Holly Hill Grove Road and U&7 intersection is one of Polk County's
most active retail development zones, with a new Walmart Supercenter, Sam's
Club, and supporting retail currently under construction.

Davenport sits at the gateway between the greater Orlando tourism market and
Central Florida's expanding residential base, offering residents and visitors direct
access to world-class entertainment, employment, and amenities. The city's
median home price reached $375,000 in early 2024, reflecting strong housing
demand from both primary homebuyers and vacation/short-term rental investors
drawn by proximity to Walt Disney World and Universal Orlando. The Polk State
College Haines City Davenport Campus| a new 75,000 SF facilityl Is set to
open Fall 2026, further anchoring longterm institutional demand in the trade area.

Orlando/Kissimmee/Sanford MSA

The Orlando/Kissimmee/Sanford MSA Is one of the fastestgrowing and most
visited metropolitan areas in the United States, encompassing Orange, Osceola,
Seminole, and Lake Counties with a regional population exceeding 3.1 million. The
MSA welcomed 75.9 million visitors in 20251 a new alktime record | anchored

by Walt Disney World (90,000+ employees, Florida's #1 singlsite employer),
Universal Orlando, and Orlando International Airport (50M+ annual passengers),
the busiest airport in Florida.

The region added 9,900 new jobs and 87,000 new residents in 2025, supported by
a robust pipeline of residential, industrial, and mixeduse development across all
four counties, consistently ranking among the top MSAs In the nation for job
creation, GDP growth, and population expansion.




