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7 E l S & P R t I a v New 15-Yr Corp. Absolute NNN Lease | 10% Rent Increases Every 5 Years
| |
eve n a e v Strategic Location Near Chisholm Trail Parkway (30,000+ VPD) | Strong

| Connectivity Between Fort Worth, Crowley, Joshua & Cleburne
New Construction - DFW Metroplex

v Positioned 3 Miles from Benbrook Lake | Major North Texas Recreation
Destination | Strong Weekend & Seasonal Traffic Drivers

0O v Growing South Fort Worth Corridor | New Residential & Mixed-Use
8 903 OOO 4 70/) CAP Development | Expanding Retail & Infrastructure Investment
) ) ¢
_ v Fort Worth, TX — One of the Fastest-Growing U.S. Cities | Located in the
4885 Cleburne Crovv\ey ROad» pelll \NOI’th, 1X 76036 DFW Metroplex (8 M+ Population) | 4th Largest Metro in the U.S.




Subject Property

7-Eleven, Inc. Is the premier name and in the
convenience- retailing industry. Based in Irving, Texas, 7/-Eleven

operates, franchises, and/or licenses more than
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OVERVIEW

INVESTMENT OVERVIEW
7-ELEVEN FORT WORTH, TX

CONTACT FOR DETAILS

Matthew Scow

Executive Vice President
(214) 9715-8888

mscow@securenetlease.com
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Bob Moorhead

Managing Partner
(214) 522-7210

bob@securenetlease.com

4.70% CAP

NOI

$418,421

Building Area

+4,876 SF

Land Area

+1.793 AC

Year Built

2026

Lease Type

Absolute NNN

Occupancy

100%

8,903,000

15-Year Corporate Absolute NNN Lease. Rare NNN |ease with
10% rent increases every 5 years, starting year 6 in primary term
and year 16 in options.

Strategic Commuter Corridor with Strong Regional
Connectivity — Located just east of Chisholm Trail Parkway
(30,000+ VPD) along Cleburne Crowley Rd, the site captures
strong commuter and pass-through traffic between Fort Worth,
Crowley, Joshua, and Cleburne within one of South DFW's
fastest-growing suburban corridors.

Positioned Near Major Regional Traffic Drivers & Recreation
Destinations — Approximately 3 miles from Benbrook Lake, a
major North Texas recreation destination attracting boaters,
campers, hikers, and weekend visitors from across the DFW
Metroplex.

Growing South Fort Worth Retail & Residential Corridor — The
Chisholm Trail corridor has experienced substantial residential
and mixed-use growth, including new housing developments,
retail centers, restaurants, and infrastructure improvements
supporting long-term traffic growth.

High-Growth, Family-Oriented Trade Area — Crowley features a
population of 20,000+ residents, growing ~13% since 2020, with
median household incomes approaching $93,000, supporting
strong daily-needs retail demand.

Fort Worth, TX: One of the Fastest-Growing Cities in the U.S. -
Located within the Dallas—Fort Worth Metroplex (4th-largest
metro in the U.S.; 8M+ population), Fort Worth has surpassed 1
million residents and continues to benefit from strong in-
migration, job growth, and economic expansion.

World's Largest Convenience Store Chain - /-Eleven is the
global leader in convenience retail, with over 85,000 locations
worldwide, including 15,000+ in the U.S. The company is backed
by an "A-" credit rating from S&P, ensuring financial stability and
a strong tenant profile for investors.

This information has been secured from sources we believe to be reliable but we SEC[ ]RE
make no representations or warranties, expressed or implied, as to the accuracy

of the information. Buyer must verify the information and bears all risk for any NET LEASE

Inaccuracies.




TENANT OVERVIEW
7-ELEVEN FORT WORTH, TX

/-Eleven

Lessee: 7-Eleven, Inc.

REVENUE 7-Eleven is part of an international chain of convenience stores, operating
$81.3B under Seven-Eleven Japan Co. Ltd, which in turn is owned by Seven & |
CREDIT RATING Holdings Co. of Japan.
S&P: A-
CToCK TIOKER Founded in 1927, 7-Eleven focuses on providing a broad selection of fresh, high-
quality products at everyday fair prices, serving over seven million customers
SVNDY . . . . . FILE PHOTO
per day in North America alone. According to their company website,
LOCATIONS approximately 25% of the U.S. population lives within one mile of a 7-Eleven
85,000+ Store. Today, 7-Eleven is the world's largest convenience store chain with more
than 85,000 stores in 20 countries, of which approximately 15,300 are in the U.S. E o
' and Canada. These stores see approximately 64 million customers per day. Bl - CECREAM 55 o

" BIG GULP

FLEVE he name /-Eleven originated in 1946 when the stores were open from /7 a.m. to
.@‘ 11 p.m. Today, offering busy shoppers 24-hour convenience seven days a week
IS the cornerstone of /-Eleven's business. /-Eleven focuses on meeting the
needs of convenience-oriented guests by providing a broad selection of fresh,
high-quality products and services at everyday fair prices, speedy transactions
and a clean, friendly shopping environment. Each store's selection of about
2,500 different products and services is tailored to meet the needs anc
oreferences of local guests./-Eleven offers customers industry-leading private
orand products under the /-Select™ brand including healthy options, decadent
treats and everyday favorites at an outstanding value. Customers can earn and
redeem points on various items in stores nationwide through its /Rewards®
loyalty program with more than 40 million members, place an order in the
/NOW® delivery app in over 1,300 cities, or rely on /-Eleven for bill payment
service, self-service lockers, and other convenient services.

7-eleven.com

4 SECURE NET LEASE
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IN THE NEWS
7-ELEVEN  FORT WORTH, TX

/-Eleven Plans to Open 1,300 New /-Eleven to remodel over 7,000 c-

U.S. Convenience Stores by 2030 stores in North America through
2030

APRIL 23, 2026 (CSTORE DIVE)

JESSICA LODER, APRIL 15, 2025 (CSTORE DIVE)

The retailer also expects to roughly double the number of stores that
include a QSR, from 1,080 to 2,100, as it gears up for a 2027 IPO.

» 7-Eleven plans to open 1,300 new stores in North America through 2030, The remodels will use 7-Eleven’s “new standard” store design, the large
according to its parent company Seven & | Holdings’ fiscal fourth quarter format, food-focused design that the retailer revealed in late 2024.
earnings presentation last week. This adds to the 1,300 NTIs under this format 7-Eleven was already planning to

» The retailer also expects to roughly double the number of stores with QSRs open by 2030 — a blueprint that remains in place, according to the presentation.
from. 1,080 10 2,100, incoming CEO Stephen Dacus said during the fiscal Q4 Seven & i continues to emphasize that 7-Eleven is on pace to hit its target growth
earnings call. even as the convenience retailer is once again set to close more stores than it

+ These growth and network improvement plans come as Seven & | is preparing to opens across North America through this fiscal year.
spin off 7-Eleven’s North American c-store business into its own public entity in
2027/.

When 7-Eleven launched the new standard format nearly two years ago, initial

plans were to open over 600 of these locations through 2027. Those plans

The brand is rolling out larger-format stores with expanded foodservice, have now significantly expanded.

projected to drive up to 45% higher sales.

Jp until now, 7-Eleven had only outlined plans to build new locations under the
7-Eleven’s plan to open 1,300 new stores through 2030 comes about six months new standard format. But given the success of those sites, the retailer is upping
after sharing that it would open 600 stores over four years, including 500 between the ante, as it will start converting older locations to the modern design. In the
2025 and 2027. The 2030 target shows that 7-Eleven intends to ramp up annual oresentation, Seven & i said that as it looks to elevate the customer experience at
store openings, and it has already increased the number of store openings planned /-Eleven, it must "fundamentally improve existing stores first.”
for the next three years from 500 to 550. Setting out to remodel over half of its 13,000 c-stores across North America
The 1,300 goal would represent about 10% of the 12,963 stores 7-Eleven had in underscores leadership’s confidence in the new standard c-store design.

North America in February. It's also more stores than all but four of its c-store According to the presentation, these locations yield about 30% more trattic after
competitors have in their entire networks, according to the NACS top 100. one year and are expected to yield 44% more sales than /-Eleven's traditional

, e , . stores after four years.
't's unclear if this will increase 7-Eleven’s overall store count, since the company

also plans to close some underperforming stores. 7-Eleven closed more locations
than it opened in fiscal 2024 and expects to do the same in fiscal 2025, according
to the company’'s 2024 summary.

EXPLORE ARTICLE

EXPLORE ARTICLE

5 SECURE NET LEASE


https://www.cstoredive.com/news/7-eleven-1300-new-stores-2030-north-america/745343/
https://www.cstoredive.com/news/7-eleven-to-remodel-over-7000-c-stores-in-north-america-even-as-struggles/818298/

LEASE OVERVIEW
7-ELEVEN FORT WORTH, TX

Initial Lease Term 15 Years, Plus Four, 5 - Year Options to Renew
Rent Commencement May 2026
Lease Expiration May 2041
Lease Type Corporate Absolute NNN Lease

10% Bumps Every 5 Years, In Primary Term &
Rent Increases :

Options
Annual Rent YRS 1-5 S418,420.68

R | [
Annual Rent YRS 6-10 $460,262.76 R |l
Annual Rent YRS 11-15 $506,289.00 ¢ , ""m’ | ’"" \
.- \\,. L ;\ /5'.1} ;

Option 1 $556,917.96
Option 2 $612,609.72
Option 3 $673,870.68
Option 4 §$741,257.76

This information has been secured from sources we believe to be reliable but we make no representations
or warranties, expressed or implied, as to the accuracy of the information. Buyer must verify the information
and bears all risk for any inaccuracies.
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BONUS DEPRECIATION
7-ELEVEN  FORT WORTH, TX

100% Bonus Depreciation for Qualifying Convenience Stores

What It Is

Full expensing of eligible property in the year it's placed in service—
no depreciation over time. Permanently reinstated at 100% for

qualifying assets under the One Big Beautiful Bill Act (OBBBA).

Investor Benefits

« Tax Benefit: Investors can deduct 100% of qualified property
costs in the year placed into service. There is no expiration or

phase-out.

Strategic Flexibility: With bonus depreciation no longer time-
sensitive, acquisition decisions can focus on fundamentals and

timing that align with investor goals.

Convenience stores stand out for their bonus depreciation
advantages: 7-Eleven is the most viable net lease option currently
eligible for bonus depreciation, as other corporate c-store brands

typically sign ground leases that don't qualify.
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OVERVIEW

SITE OVERVIEW .{’ o -

/7-ELEVEN FORT WORTH, TX

@ Year Built 2026

MONUMENT SIGN

-

e Building Area +4,816 SF

Land Area +71.793 AC

Pumps | O T MONUMENT
1S = SIGN
—

Fueling Positions | 10

NEIGHBORING RETAILERS

- Walmart Supercenter

. Academy Sports + Outdoors

. JCPenney

. Albertsons

. Lowe’'s Home Improvement
. Sam’s Club

. Kohl's

.- [.d. Maxx

. HomeGoods

. Ross Dress for Less



LOCATION OVERVIEW

/7-ELEVEN FORT WORTH, TX

CTP

l1187 '

BUS.

Demographics

Population
Households
Average Household Income

Total Household Expenditure

d

917

1 Mile

5,944

3,229

$136,319

$201.21 MM

3 Mile

58,597
19,587
$137,374

$2.36 B

5 Mile

163,821
58,015
$120,263

$6.35 B

FORT WORTH, TX ECONOMIC DRIVERS (EMPLOYEES)

o o A W N

14

. Lockheed Martin Tactical Aircraft System (79,200)
. American Airlines Group (70,800)

Fort Worth Independent School District (9,800)
Cook Children's Health Care System (8,900)
City of Fort Worth (8,300)

. Texas Health Resources (7,200)

SECURE NET LEASE

7. Alcon Laboratories Inc. (3,200)

8. Bell Helicopter-Textron, Inc. (4,600)
9. BNSF Railway (2,800)

10. Texas Christian University (2,600)



LOCATION OVERVIEW
7-ELEVEN  FORT WORTH, TX

Fort Worth

& 1,008,106+ m S$76,602+

Population Median Household Income
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Fort Worth is one of the fastest-growing large cities in the The local economy is highly diversified, anchored by major clusters in

United States, with an official 2024 population of just over transportation and logistics, aerospace and defense, advanced manufacturing,
healthcare, education, and professional and financial services. Key economic

engines include AllianceTexas, a large master-planned logistics and industrial hub,
as well as significant defense-related facilities and corporate operations that

Fort Worth is One of the

Fastest-Growing Cities In :
the U.S. 1,008,000 residents and a broader Dallas—Fort Worth metro

labor and consumer base of more than 8 million people.

1M+ Residents provide thousands of well-paying jobs. Recent indicators show solid
Strong in-migration from across the country has fueled consistent housing post-pandemic gains in employment and real output, with the Fort Worth area
demand, household formation, and retail spending, helping Fort Worth surpass outpacing both Texas and U.S. averages in job growth and maintaining relatively
many peer cities in both population and job growth since 2020. low unemployment, underscoring the market’s resilience and long-term stability.

Fort Worth also differentiates itself through livability and value, combining a
comparatively affordable cost of living with a growing slate of urban amenities.
The city’'s "Modern West” identity blends Western heritage with a revitalized
downtown, the iconic Stockyards entertainment district, strong cultural

4th Largest Metro in U.S.
Fort Worth is a high-growth, business-friendly “Modern West” city of more
than 1 million residents, powered by a diversified economy, strong

in-migration, and expanding retail, employment, and lifestyle amenities. o | | -2 |
DFW MetrOpleX institutions, and an expanding network of parks, trails, and tamily-oriented
neighborhoods. Supported by a proactive economic development strategy
This scale and momentum give retailers, employers, and investors access to a focused on talent, infrastructure, and high-value industries, Fort Worth offers an
deep, expanding customer and talent pool in a business-friendly environment. attractive setting for companies, residents, and investors, reinforcing its position

15 SECURE NET LEASE as a dynamic growth market for retail and commercial real estate.
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Fort Worth ranks as 5th best large

economic boomtown in U.S. for
2025

AMBER HECKLER, SEPTEMBER 12, 2025 (CULTURE MAP)

With an economy that continues to prosper, Fort
Worth was just ranked among the top five best
large American cities for economic growth in 2025.

CoworkingCafe ranks Fort Worth the No. 5 “large
economic boomtown” in the U.S. for 2025, citing
powerful growth in exports (up 40%) and GDP (up
36%). The article notes a 25% increase in median
iIncome and a 58% jump in new business applications
over five years, underscoring the city's expanding
prosperity and entrepreneurial activity. Fort Worth
outperforms Dallas, which ranks 15th, and joins
Austin and several other Texas markets on the
national boomtown list.

EXPLORE ARTICLE

6 Fort Worth developments to look
forward to in 2026

ELIZABETH HASTINGS, DECEMBER 29, 2025 (FTW TODAY)

While a dozen more developments are heading to
Cowtown in 2026, let's take a peek at six that we're
most looking forward to.

Fort Worth is set for a big year in 2026, with six
high-impact projects underscoring strong growth in
retail, mixed-use, and civic investment. H Mart Plaza
will bring the area’s first H Mart, anchoring a fully
leased, nearly 196,000-square-foot shopping center
in Haltom City. Other key projects include the $1.7
billion Westside Village mixed-use development,
major upgrades to the Fort Worth Convention Center,
expansion of the Stockyards, the transformative
Panther Island waterfront plan, and a new “Fort
Worth” gateway art installation along SH-121.

EXPLORE ARTICLE

A defining year for Dallas-Fort

Worth’s economic momentum
MIKE ROSA, FEBRUARY 10, 2026 (DALLAS CHAMBER)

Our position as the top metro economy in the U.S.
and within Texas continued in 2025. We've led the
nation in workforce growth this decade, with
450,000 net new jobs

In 2025, DFW solidified its position as the leading
metro economy in both Texas and the U.S., adding
roughly 450,000 net new jobs so far this decade. The
region tallied 87 major corporate locations and
expansions in 2025 alone, including 30 new
headquarters, with notable wins from AstraZeneca,
Paul Mitchell, Scotiabank, and Wistron's Nvidia
assembly plant in Fort Worth. DFW also climbed to
second nationally for financial services employment,
behind only New York, underscoring its growing
strength in high-value industries.

EXPLORE ARTICLE

Economic Impact of FIFA World Cup
in North Texas Could Be More Than
S2B

COMMUNITY IMPACT, JANUARY 15, 2026 (COMMUNITY IMPACT)

The 2026 FIFA World Cup is forecast to bring
100,000 visitors per day to Dallas-Fort Worth with
an estimated economic impact between $1.5
billion and $2.1 billion to the region.

With nine matches scheduled at AT&T Stadium,
iIncluding a semifinal, the event is expected to attract
hundreds of thousands of visitors and create
thousands of temporary jobs across hospitality,
transportation, and event services. Ongoing
Infrastructure investment and continued corporate
expansion further reinforce North Texas' sustained
economic momentum ahead of the global
tournament.

EXPLORE ARTICLE

DFW Airport Completes Terminal F
Module Moves As Sixth Terminal
Takes Shape

AUGUST 11, 2025 (DFW AIRPORT)

DFW Airport reached a major milestone in
construction of its new Terminal F by completing
the installation of six massive prefabricated
modules that form the terminal’s initial framework.

Some modules were nearly the size of a football field
and were transported overnight across airport
taxiways using specialized equipment. The modular
approach speeds construction and minimizes
operational disruption. Terminal F's first phase is
expected to open with 15 gates in 2027, while the
expanded $4 billion project will ultimately include 31
gates, a new Skylink station, international-capable
facilities, and a direct connection to Terminal D,
helping meet North Texas' growing air travel demand.

EXPLORE ARTICLE —_—

2026 Dallas-Fort Worth Real Estate

Predictions
DFW AGENT MAGAZINE, DECEMBER 29, 2025 (DFW AGENT

MAGAZINE)

In Dallas-Fort Worth, growth will continue to move
outward in 2026, but with greater intentionality.

Southeast Dallas County has been identified as a key
growth corridor as buyers follow affordability,
infrastructure investment, and evolving commute
patterns. Cities positioned along established
transportation routes, including Wilmer along the -45
corridor, are expected to benefit from residential
expansion following industrial and employment
growth, reinforcing long-term suburban market
strength.

EXPLORE ARTICLE

Texas is the new capital of the
Fortune 500—taking California’s

crown
JACQUELINE MUNIS, JUNE 3, 2026 (FORTUNE)

Texas overtook California in the 2026 Fortune 500
rankings, becoming the U.S. state with the most
Fortune 500 headquarters.

Texas is home to 57 Fortune 500 companies,
compared with California’s 56 and New York's 53.
The state’'s companies generated roughly $2.8 trillion
In combined revenue, led by major firms such as
McKesson, Exxon Mobil, Dell Technologies, Tesla,
and Oracle. Analysts attribute Texas' rise to years of
corporate relocations, a business-friendly
environment, lower taxes, and strong population
growth, reinforcing the state’'s position as a leading
destination for corporate headquarters.

EXPLORE ARTICLE

Texas Leads With Most Fortune 500

Headquarters
JUNE 3, 2026 (OFFICE OF THE TEXAS GOVERNOR)

Governor Greg Abbott today celebrated Texas
leading the nation with 57 Fortune 500
headquarters, ranking ahead of all states on the
just-released 2026 Fortune 500 list.

"Texas is the undisputed headquarters of
neadquarters,” said Governor Abbott. “The world’s
eading businesses invest with confidence in Texas
pecause of our welcoming business climate,
predictable regulatory environment, and skilled and
growing workforce. People and businesses are
choosing Texas because Texas works.”

The 2026 Fortune 500 list ranks the largest U.S.
corporations based on 2025 fiscal year revenue.
Texas leads all states with the most Fortune 500

headquarters and the most combined revenue at
S2.8 trillion.

EXPLORE ARTICLE
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https://fortworth.culturemap.com/news/city-life/fw-economic-boomtowns-2025-growth/
https://fortune.com/2026/06/03/which-state-has-the-most-fortune-500-companies-texas-2026/
https://6amcity.com/tx/fort-worth/development/6-fort-worth-developments-to-look-forward-to-in-2026
https://www.dallaschamber.org/blog/a-defining-year-for-dallas-fort-worths-economic-momentum/
https://communityimpact.com/dallas-fort-worth/keller-roanoke-northeast-fort-worth/events/2026/01/16/economic-impact-of-fifa-world-cup-in-north-texas-could-be-more-than-2b/
https://www.dfwairport.com/dfwnewsroom/dfw-airport-completes-terminal-f-module-moves-as-sixth-terminal-takes-shape/
https://dfwagentmagazine.com/2025/12/30/2026-dallas-fort-worth-real-estate-predictions/
https://gov.texas.gov/news/post/texas-leads-with-most-fortune-500-headquarters
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CALL FOR ADDITIONAL INFORMATION

Dallas Los Angeles

10000 N Central Expressway 123 Nevada Street
Suite 200 El Segundo, CA 90245

Dallas, TX 75231
allas, TX 7523 (424) 320-2321

(214) 522-7200

CALL FOR ADDITIONAL INFORMATION

Matthew Scow Bob Moorhead

Executive Vice President Managing Partner

(214) 915-8888 (214) 522-7210
mscow(@securenetlease.com bob@securenetlease.com
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TEXAS DISCLAIMER

Approved by the Texas Real Estate
Commission for Voluntary Use

Texas law requires all real estate licensees to give the tfollowing
iInformation about brokerage services to prospective buyers, tenants,
sellers and landlords.

Information about brokerage services

Before working with a real estate broker, you should know that the
duties of a broker depend on whom the broker represents. If you are a
prospective seller or landlord (owner) or a prospective buyer or tenant
(buyer), you should know that the broker who lists the property for
sale or lease is the owner’s agent. A broker who acts as a subagent
represents the owner in cooperation with the listing broker. A broker
who acts as a buyer's agent represents the buyer. A broker may act
as an intermediary between the parties if the parties’ consent in writing.
A broker can assist you in locating a property, preparing a contract or
lease, or obtaining financing without representing you. A broker is
obligated by law to treat you honestly.

If the broker represents the owner

The broker becomes the owner’'s agent by entering into an agreement
with the owner, usually through a written — listing agreement, or by
agreeing to act as a subagent by accepting an offer of subagency
from the listing broker. A subagent may work in a different real estate
office. A listing broker or subagent can assist the buyer but does not
represent the buyer and must place the interests of the owner first.
The buyer should not tell the owner’'s agent anything the buyer would
not want the owner to know because an owner's agent must disclose
to the owner any material information the owner knows.

If the broker represents the buyer

The broker becomes the buyer's agent by entering into an agreement
to represent the buyer, usually through a written buyer representation
agreement. A buyer's agent can assist the owner but does not represent
the owner and must place the interests of the buyer first. The owner
should not tell a buyer's agent anything the owner would not want the
buyer to know because a buyer’'s agent must disclose to the buyer any
material information known to the agent.

19 SECURE NET LEASE

If the broker acts as an intermediary

A broker may act as an intermediary between the parties if the broker
complies with The Texas Real Estate License Act. The broker must
obtain the written consent of each party to the transaction to act as
an intermediary. The written consent must state who will pay the broker
and, in conspicuous bold or underlined print, set forth the broker's
obligations as an intermediary. The broker is required to treat each
party honestly and fairly and to comply with The Texas Real Estate
License Act. A broker who acts as an intermediary in a transaction:

Shall treat all parties honestly

May not disclose that the owner will accept a price less than the
asking price

Submitted in a written offer unless authorized in writing to do so
by the owner;

May not disclose that the buyer will pay a price greater than the
orice submitted in a written offer unless authorized in writing to
do so by the buyer; and

May not disclose any confidential information or any information
that a part specifically instructs the broker in writing not to disclose
unless authorized in writing to disclose the information or required
to do so by The Texas Real Estate License Act or a court order or
It the information materially relates to the condition of the property.

With the parties’ consent, a broker acting as an intermediary between
the parties may appoint a person who is licensed under The Texas
Real Estate License Act and associated with the broker to communicate
with and carry out instructions of one party and another person who is
icensed under that Act and associated with the broker to communicate
with and carry out instructions.
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