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VERY RARE Dense Infill 7-Eleven Location in Austin, TX | 1.25 AC

v
7- E leve n Parcel, Featuring 19 Parking Spaces, 6 MPDs and 12 Fueling Positions

Intersects Largest Highways in Austin | Minutes from UT Campus,
State Capitol, Dell Campus, Tesla HQ, Austin Intl Airport

Brand New 15-Year Corporate (S&P A) NNN Lease ¥ Blocks from Navarro High School, Austin Community College,

Walmart, Crestview Light Rail Station | Strong Retail Corridor by
Target, HEB, The Domain (10M SF) & The Arboretum (210K SF)

$ 1 O, 289, OOO | 5 o 1 5% CAP ~ 1-Mile Pop: 21,851 | 53% Increase from 2010 to 2020

/114 N Interstate Hwy 35, Austin, TX /8752
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7-Eleven, Inc., the Irving, Texas-based C-Store chain, operates,

franchises and/or licenses almost

including more than making it

the largest retailer in the world.
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OVERVIEW

INVESTMENT OVERVIEW
7-ELEVEN  AUSTIN, TX

CONTACT FOR DETAILS

Edward Benton Joe Caputo

Executive Vice President
(713) 263-3981

Managing Partner
(424) 220-6432

ebenton@securenetlease.com

Subject Property

i

joe(@securenetlease.com

5.15% CAP

NOI

$529,879

Building Area

+4,191 SF

Land Area

+1.25 AC

Year Built

2025

Lease Type

Absolute NNN

Occupancy

100%

This information has been secured from sources we believe to be reliable but we
make no representations or warranties, expressed or implied, as to the accuracy
of the information. Buyer must verify the information and bears all risk for any

Inaccuracies.

v

v

10,289,000

Rent Commencement: July 2025

Brand New 15-Year Corporate NNN Lease with 7.5% Rental
Increase in Year 6 and 10% Every S Years Thereafter in
Both the Primary Term and Option Periods.

VERY RARE Dense Infill 7-Eleven Location in Austin, TX -
Sitting on 1.25 AC Parcel, Featuring 19 Parking Spaces, 6
MPDs and 12 Fueling Positions.

Subject Property is Located on the NWC of Interstate 35
(156,400+ VPD) & US Highway 183 (138,200+ VPD),
22,000+ VPD on Service Roads, 4 Miles from Downtown
Austin. [-35 the city’'s most significant and heavily trafficked
highways, running through downtown Austin, providing
access to key landmarks like the Texas State Capitol,
University of Texas, and various entertainment districts.

Across from Walmart Supercenter and Near Several Other
Nationally Recognized Tenants: McDonald's, Taco Bell,
Firestone, Hilton, La Quinta, Hampton Inn, Comfort Inn,
Burger King, and much more.

Austin, Texas, is One of the Fastest-Growing Cities in the
U.S. With a population of 986,928 in 2024 and a metro area
surpassing 2.55 million, it is known for its vibrant culture,
strong economy, and dynamic blend of government,
education, technology, and the arts.

World's Largest Convenience Store Chain - /-Eleven is the
global leader in convenience retail, with over 85,000
locations worldwide, including 15,000+ in the U.S. The
company is backed by an "A" credit rating from S&P,
ensuring financial stability and a strong tenant profile for
Investors.

SECGURE
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TENANT OVERVIEW

7-ELEVEN AUSTIN, TX

REVENUE

$81.3B

CREDIT RATING

S&P: A

Stock Ticker

SVNDY

LOCATIONS

85,000+

"

ELEVE

.®

7-eleven.com

4 SECURE NET LEASE

/-Eleven

7-Eleven is part of an international chain of convenience stores,
operating under Seven-Eleven Japan Co. Ltd, which in turn is owned
by Seven & | Holdings Co. of Japan.

Founded in 1927/, /-Eleven focuses on providing a broad selection of fresh,
high quality products at everyday fair prices, serving over seven million
customers per day in North America alone. According to their company
website, approximately 25% of the U.S. population lives within one mile of a
/-Eleven Store. Today, / Eleven is the world's largest convenience store
chain with more than 85,000 stores in 20 countries, of which approximately
15,000 are in the U.S. and Canada. These stores see approximately 64
million customers per day.

The name /-Eleven originated in 1946 when the stores were open from 7/
a.m. to 11 p.m. Today, offering busy shoppers 24-hour convenience seven
days a week is the cornerstone of /-Eleven's business. /7-Eleven focuses on
meeting the needs of convenience-oriented guests by providing a broad
selection of fresh, high-quality products and services at everyday fair
prices, speedy transactions and a clean, friendly shopping environment.
Fach store's selection of about 2,500 different products and services is
tailored to meet the needs and preferences of local guests./-Eleven offers
customers industry-leading private brand products under the /-Select™
brand including healthy options, decadent treats and everyday favorites at
an outstanding value. Customers can earn and redeem points on various
items in stores nationwide through its 7/Rewards® loyalty program with
more than 40 million members, place an order in the /NOW® delivery app in
over 1,300 cities, or rely on 7-Eleven for bill payment service, self-service

lockers, and other convenient services.
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IN THE NEWS
7-ELEVEN  AUSTIN, TX

/-Eleven Plans to Open 1,300 New /-Eleven to remodel over 7,000 c-

U.S. Convenience Stores by 2030 stores in North America through
2030

APRIL 23, 2026 (CSTORE DIVE)

JESSICA LODER, APRIL 15, 2025 (CSTORE DIVE)

The retailer also expects to roughly double the number of stores that
include a QSR, from 1,080 to 2,100, as it gears up for a 2026 IPO.

» 7-Eleven plans to open 1,300 new stores in North America through 2030, The remodels will use 7-Eleven’s “new standard” store design, the large
according to its parent company Seven & | Holdings' fiscal fourth quarter format, food-focused design that the retailer revealed in late 2024.
earnings presentation last week. This adds to the 1,300 NTls under this format 7-Eleven was already planning to

» The retailer also expects to roughly double the number of stores with QSRs open by 2030 — a blueprint that remains in place, according to the presentation.
from. 1,080 to 2,100, incoming CEO Stephen Dacus said during the fiscal Q4 Seven & i continues to emphasize that 7-Eleven is on pace to hit its target growth
earnings call. even as the convenience retailer is once again set to close more stores than it

+ These growth and network improvement plans come as Seven & | is preparing to opens across North America through this fiscal year.

spin off /-Eleven’s North American c-store business into its own public entity in
the second half of 2026.

When 7-Eleven launched the new standard format nearly two years ago, initial

plans were to open over 600 of these locations through 2027. Those plans
have now significantly expanded.

The brand is rolling out larger-format stores with expanded foodservice,

projected to drive up to 45% higher sales.

Jp until now, 7-Eleven had only outlined plans to build new locations under the
7-Eleven’s plan to open 1,300 new stores through 2030 comes about six months new standard format. But given the success of those sites, the retailer is upping
after sharing that it would open 600 stores over four years, including 500 between the ante, as it will start converting older locations to the modern design. In the
2025 and 2027. The 2030 target shows that 7-Eleven intends to ramp up annual oresentation, Seven & i said that as it looks to elevate the customer experience at
store openings, and it has already increased the number of store openings planned /-Eleven, it must "fundamentally improve existing stores first.”
for the next three years from 500 to 550. Setting out to remodel over half of its 13,000 c-stores across North America
The 1,300 goal would represent about 10% of the 12,963 stores 7-Eleven had in underscores leadership’s confidence in the new standard c-store design.

North America in February. It's also more stores than all but four of its c-store According to the presentation, these locations yield about 30% more trattic after
competitors have in their entire networks, according to the NACS top 100. one year and are expected to yield 44% more sales than /-Eleven's traditional

, e , . stores after four years.
't's unclear if this will increase 7-Eleven’s overall store count, since the company

also plans to close some underperforming stores. 7-Eleven closed more locations
than it opened in fiscal 2024 and expects to do the same in fiscal 2025, according
to the company’'s 2024 summary.

EXPLORE ARTICLE

EXPLORE ARTICLE

5 SECURE NET LEASE


https://www.cstoredive.com/news/7-eleven-1300-new-stores-2030-north-america/745343/
https://www.cstoredive.com/news/7-eleven-to-remodel-over-7000-c-stores-in-north-america-even-as-struggles/818298/

LEASE OVERVIEW
7-ELEVEN  AUSTIN, TX

Initial Lease Term 15-Years, Plus (3), 5-Year Renewal Options
Rent Commencement July 1, 2025

Lease Expiration June 30, 2040

Lease Type Absolute NNN

7.5% Increase in YR 6 and 10% Every 5 YRS

Rent Increases : : :
Thereafter in Primary Term and Options.

Annual Rent YRS 1-5 $529,879.32

Annual Rent YRS 6-10 $569,620.32

Annual Rent YRS 11-15 $626,582.28

Option 1 $689,240.52 .
Option 2 $758.164.68 weicor
Option 3 $833,981.04

This information has been secured from sources we believe to be reliable but we make no representations
or warranties, expressed or implied, as to the accuracy of the information. Buyer must verify the information
and bears all risk for any inaccuracies.
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BONUS DEPRECIATION
7-ELEVEN  AUSTIN, TX

100% Bonus Depreciation for Qualifying Convenience Stores

What It Is

Full expensing of eligible property in the year it's placed in service—
no depreciation over time. Permanently reinstated at 100% for

qualifying assets under the One Big Beautiful Bill Act (OBBBA).

Investor Benefits

« Tax Benefit: Investors can deduct 100% of qualified property
costs in the year placed into service. There is no expiration or

phase-out.

Strategic Flexibility: With bonus depreciation no longer time-
sensitive, acquisition decisions can focus on fundamentals and

timing that align with investor goals.

Convenience stores stand out for their bonus depreciation
advantages: 7-Eleven is the most viable net lease option currently
eligible for bonus depreciation, as other corporate c-store brands

typically sign ground leases that don't qualify.
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/ INTERSTATE \

NEIGHBORING RETAILERS

. Academy Sports + Outdoors
H-E-B

- Walmart Supercenter
. Big Lots!

- Anytime Fithess

. PetSmart

. Ross Dress for Less
. The Home Depot

- Target
. Lowe’s

@ Year Built
e Building Area

7-ELEVEN  AUSTIN, TX

SITE OVERVIEW

M3IAY3AO




LOCATION OVERVIEW
7-ELEVEN  AUSTIN, TX

AUSTIN, TX ECONOMIC DRIVERS (EMPLOYEES)

1. State Government (40,460)

. The University of Texas at Austin (32,793)
H-E-B (22,955)

City of Austin (76,795)

. Ascension Seton (74,842)

o o A W N

Federal Government (74,700)

11 SECURE NET LEASE

973

Demographics

Population
Households
Average Household Income

Total Household Expenditure

7. Dell Computer Corporation (73,000)

8. Tesla (12,277)

9. St. David’s Healthcare Partnership (717,484)
10.Amazon (71,000)

1 Mile

21,8591
9,150
$85,498

$835.74 MM

3 Mile

160,616
71,559
$113,914

$7.45 B

5 Mile

357,007
158,626
$128,324

$16.91 B




LOCATION OVERVIEW
7-ELEVEN  AUSTIN, TX

Austin, TX

-—— -
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2 986,928 m S$103,717

Population Median Household Income
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Austin, Texas, is one of the fastest-growing cities in the This rapid expgnsion has bfought both opportunities and challeﬁges, pe.art.icul.arly N
Grown 11% Since 2020, at United States, known for its vibrant culture, strong economy, terms of hous.mg affordability and infrastructure. The economy in Aus.tm s diverse
Over 2.55M Residents and high quality of life. and strong, driven by technology, government, healthcare, and education. Known as

‘Silicon Hills,” Austin has attracted major tech companies such as Dell, Tesla, Apple,
and Google, making it a significant hub for innovation and startups. The city's
AUSTIN METRO As the state capital, Austin blends government, education, technology, and a median household income has grown accordingly, reaching approximately $S103,717
thriving arts scene to create a unique and dynamic environment. in 2024. Austin is also famous for its vibrant lifestyle and entertainment options.
The city is known as the "Live Music Capital of the World," hosting major festivals
ike South by Southwest (SXSW) and Austin City Limits (ACL). Its food scene is just
as lively, featuring everything from top-rated barbecue joints to trendy food trucks.
Outdoor enthusiasts appreciate Austin's many parks, trails, and lakes, including the
popular Barton Springs Pool and Lady Bird Lake, which offer opportunities for
swimming, kayaking, and hiking. Despite the challenges of traffic congestion and

Austin is the 5th Largest Austin, Texas, dubbed "Silicon Hills," has experienced rapid growth due to
City in Texas its thriving tech industry, vibrant cultural scene, and high quality of life.

5th rising costs, Austin remains one of the most desirable places to live in the U.S,,
The city is home to the University of Texas at Austin, a major research institution attracting people with its mix of economic opportunities, cultural vibrancy, and
that contributes to its youthtul energy and innovation. Austin's population outdoor recreation.

continues to rise, with an estimated 986,928 residents in 2024, while the broader
metro area has grown to around 2.55 million people.

12 SECURE NET LEASE



THE TEXAS TRIANGLE
7-ELEVEN  AUSTIN, TX

The Texas Triangle Megaregion

The Texas Triangle links Dallas—Fort Worth, Houston, Austin, and
San Antonio into one of the fastest-growing megaregions in the
United States. It acts like a single large market for jobs, investment,

and consumers, giving businesses and properties access to deep DALLAS-FORT WORTH
demand across multiple metros.

Economic Engine

SUBJECT PROPERTY

The region ranks among the largest economies in the world when e |35 & o
viewed as one unit, with a strong mix of Fortune 500 headquarters AUSTIN “*“%% HOUSTON
and high-growth companies in energy, tech, logistics, healthcare, A

and finance. This diverse job base supports steady demand for

housing, shopping, services, and commercial space. SAN ANTONIOC

Growing Population

Millions of people already live in the Texas Triangle, and the
population continues to grow rapidly through job growth and
in-migration from other states and countries. This steady inflow of
residents drives household formation, retail spending, and ongoing
need for new residential, retail, and mixed-use projects.

Why It Matters for This Property

Highways and Growth Corridors A property located in the Texas Triangle benefits from strong

Interstates 35, 45, and 10 tie the Triangle together and carry heavy population growth, a pro-business climate, and world-class
daily traffic between major cities and fast-growing suburbs. transportation access. These factors create resilient tenant
Development follows these highways, with new communities, retail demand today and support long-term value growth for both
centers, and employment hubs forming at key interchanges and owners and occupiers.

along major frontages. READ MORE >>

13 SECURE NET LEASE


https://kinder.rice.edu/urbanedge/texas-triangle-rising-megaregion-unlike-all-others

AUSTIN NEWS
7-ELEVEN  AUSTIN, TX

Another major company is moving its
headquarters from California to Texas

CHAD HASTY, FEBRUARY 7, 2025 (KFYQ)

Companies are continuing to say goodbye to
California and hello to Texas. In the past few years
we have seen companies like Chevron and Tesla
move their corporate headquarters from California

to the Lone Star State.

And this week, another company announced it would

be moving to Texas as well.

This week, real estate listings giant Realtor.com

announced they would be moving their headquarters

from Santa Clara, California to Austin, Texas.

EXPLORE ARTICLE

The Fastest-Growing State in the
Nation Is ...

ERIC C. PECK, FEBRUARY 7, 2025 (MORTGAGE POINT)

Realtor.com has released a report on housing,
economic, and migratory conditions in Texas over

recent years.

As the fastest growing state in the U.S,, the report
examines who is moving to Texas, why they are
coming, and what makes the Lone Star State an
attractive destination for businesses that choose to
invest here. The report found that by the year 2045,
Texas will overtake California as the most populous

state in the nation.

EXPLORE ARTICLE

Austin named one of the top US cities to
see housing-market growth in 2025

MORGAN MCGRATH, JANUARY 3, 2025 (KVUE)

With nearly 1 million residents, Texas' capital city
continues to grow as people move to the metro
from all across the U.S. According to Realtor.com,
Austin is one of the top 20 housing markets

expected to grow in 2025.

The website said home sales in the top markets will
likely increase up to ~2/% year-over-year, with
Austin placed at 16th. It expects Austin to see a
14.5% increase in year-over-year sales this year,
attributing factors such as the ACL festival, South by

Southwest (SXSW) and its growing tech companies.

EXPLORE ARTICLE

Documents show Tesla planning massive
expansion of Gigafactory in Austin

JOHN DIAZ, OCTOBER 29, 2024 (KVUE ABC)

Nearly a dozen new projects are being planned as
Tesla prepares for a massive expansion of Giga

Texas in Austin.

According to recent filings with the Texas
Department of Licensing and Regulation, Tesla has

submitted 10 filings for construction at the electric

vehicle plant that would add more than 5 million SF.

The start date for the expansion was Oct. 25 with

projected completion to be Dec. 31, 2025.

EXPLORE ARTICLE

X HQ to land in Austin suburb

CINDY WIDNER, SEPTEMBER 20, 2024 (URBANIZE)

Elon Musk will move the headquarters of his social
media platform X (or Twitter, as he’s been known

to call it) to Bastrop, Forbes reports.

Musk and his companies are no stranger to Austin,
home to Tesla’'s headquarters and its Texas
Gigafactory — nor to the Bastrop area, where his
various developments include locations of SpaceX,
the Boring Company and Boring Bodega, and an X

safety support center.

EXPLORE ARTICLE
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Prosperous Austin soars onto list of best
economic boomtowns in America

AMBER HECKLER, JULY 8, 2024 (CULTUREMAP AUSTIN)

Austin's booming prosperity has earned the city an
impressive ranking of No. 5 in a new list analyzing

the best U.S. cities for economic growth.

The new study, "America’'s Boomtowns: Top Cities
for Economic Growth," ranked America's
boomtowns based on population growth, GDP,

employment rates, and other economic factors. The

top cities were divided into three categories: smal
cities (populations under 250,000); mid-sized cities

(populations between 250,000 and 500,00); and
large cities (populations over 500,000).

EXPLORE ARTICLE —_—

Texas launches new property tax
incentive program to lure new businesses

MADALEINE RUBIN, FEBRUARY 22, 2024 (TEXAS TRIBUNE)

The Jobs, Energy, Technology, and Innovation
program cuts property taxes for new manufacturing,

research and development facilities.

Gov. Greg Abbott announced the opening of
applications for the Texas Jobs Energy, Technology,
and Innovation, or JETI, program. Passed with

bipartisan support by lawmakers last year, it will

provide property tax cuts to eligible companies that
move into Texas communities in exchange for job

creation.

EXPLORE ARTICLE

The Astonishing Transformation of Austin

LAWRENCE WRIGHT, FEBRUARY 6, 2023 (NEW YORKER)

My town, once celebrated for its laid-back
weirdness, is now a turbocharged tech megalopolis
being shaped by exiles from places like Silicon

Valley.

Austin is the fastest-growing major metro area in

America, having expanded by a third in the past ten

vears. It is already the eleventh-largest city. New jobs
Mop up newcomers as fast as they arrive. Every day,
the metro area adds three hundred and fifty-five new

residents.

EXPLORE ARTICLE



https://www.texastribune.org/2024/02/22/texas-economic-incentives-chapter-313-replacement/
https://www.airport-technology.com/projects/mobile-international-airport-new-terminal-project-us/
https://austin.culturemap.com/news/innovation/best-boomtowns-economic-growth-austin/
https://www.kvue.com/article/money/economy/boomtown-2040/tesla-expansion-austin-texas-gigafactory-details/269-b6577429-a874-4513-a325-916efe6ee457
https://themortgagepoint.com/2025/02/07/the-fastest-growing-state-in-the-nation-is/
https://www.newyorker.com/magazine/2023/02/13/the-astonishing-transformation-of-austin
https://austin.culturemap.com/news/innovation/best-boomtowns-economic-growth-austin/#:~:text=Austin%20earned%20a%20score%20of,behind%20by%20Fort%20Worth%20(No.
https://austin.urbanize.city/post/elon-musk-x-headquarters-texas-bastrop

ECONOMIC DRIVERS

1

DELL - CORPORATE
CAMPUS

& Employs more than
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133,000 people in the U.S

¢& Ranked 35th on the 2018 Fortune

500 rankings of the largest U.S.
corporations by total revenue

& Largest Campuses with nearly 6,000

employees

& Focused on high-speed microprocessor |
design, hardware design and simulation

THE ARBORETUM
SHOPPING MALL

& Itis an Outdoor Shopping center located in
Austin, Texas and is one of the Area's top
Shoppmg Destinations

620
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& It has over 40 National and Local
Retailers and Restaurants

CRESTVIEW STATION/PROJECT
CONNECT

& Crestview Station is a hybrid rail and bus
| rapid transit station in Austin, serving
both CapMetro Rall and Capl\/letro Rapid

& Oneof the Largest Transit Oriented
Developments in Austin is centered on the
G Crestview Station

Click Here for News Article
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SXSWK SXSW CONFERENCE

& FESTIVAL

SXSW Music is the largest music festival in
the world

& 152,000 Attendees Annually

S—r

wn?)LE WHOLE FOODS MARKET |
FOODS HEADQUARTERS r

ﬁ A USDA Certified Organic grocer in
the U.S.

& 500 stores in North America and
" seven In the United Kingdom
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7(AUST,N AUSTIN COMMUNITY

d 70,000+ students. Over 100 programs
across 10 diverse areas of study

& Credentials earned at ACC include ‘
associlate degrees, university transfer |
I credits and career-technical certificates |

| Click Here for News Article

- — - —_— —_— —_——

AUSTIN

. ZILKER METROPOLITAN PARK
PARK

& 351-acre, urban park with botanical
gardens, a spring-fed pool, a
theater & sports facilities

& Serves as a hub for many
recreational activities
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130

ROUND ROCK

<o
| THE DOMAIN’

A SIMON CENTER

¢ The Domain boasts over 100 |
stores and restaurants |

d 3.5M SqFt
& 303 Acres

Click Here for News Article
- -

Q2 STADIUM
| & 20,738 seating capacity

"‘ d Home to the Austin FC
maJor Ieague soccer team

4% NAVARRO
EARLY COLLEGE HIGH SCHOOL

w ¢& 1,649 Students

¢& Ranked #12,391 in the |
National Rankmgs

-

SUBJECT PROPERTY

NWC I-35 & HWY. 1

AUSTIN-BERGSTROM
INTERNATIONAL AIRPORT !

' & 572 Flights/Day

d 21 Million Annual Passengers

—— —ﬁ——

& b il e o E—

T —

@ Employs over 20,000 people at
the factory

‘ @ It Is the country's 2nd biggest factory
by size as well as the 2nd-largest
building by volume in the world

AUS

. Click Here for News Article

S*David's
| MEebpicAL CENTER

| @& 426 Beds

& Ranked No. 1 Large Community
Hospital in the nation by Fortune/
Merative 100 Top Hospitals

DARRELL K ROYAL
| TEXAS MEMORIAL STADIUM

| ¢& 100,119 Seating Capacity

290 & Itis 7th largest stadium in the U.S,, and

the 9th largest stadium in the world

f
The University of Texas at Austin

- & 53,082+ Students

¢& Ranked #32 in
National Universities

Ascension
Seton

' & 391 Beds

America's 100 Best Hospitals for
Stroke Care Award™, Cranial
Neurosurgery Excellence Award™

“ TEXAS CAPITOL
A HISTORICAL LANDMARK

& Ranked 92nd in the 2007
"America's Favorite Architecture”

¢& 6th Largest State Capitol

3

969



https://www.austinchronicle.com/news/2022-06-03/taking-a-look-at-the-neighborhoods-that-will-be-changed-the-most-by-project-connect/
https://www.kut.org/education/2022-04-20/see-how-austin-community-college-turned-highland-mall-into-a-campus
https://www.kvue.com/article/money/economy/boomtown-2040/google-opening-first-texas-retail-store-austin-domain/269-01123782-2899-40ce-818c-c2d03016f456
https://www.kvue.com/article/money/economy/boomtown-2040/tesla-expansion-austin-texas-gigafactory-details/269-b6577429-a874-4513-a325-916efe6ee457

SECGURE

NET LEASE

Dallas Los Angeles

10000 N Central Expressway 123 Nevada Street
Suite 200 El Segundo, CA 90245
Dallas, TX 75231 (424) 320-2321

(214) 522-7200

CALL FOR ADDITIONAL INFORMATION

Edward Benton Joe Caputo

Executive Vice President Managing Partner

(713) 263-3981 (424) 220-6432
ebenton@securenetlease.com joe@@securenetlease.com
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TEXAS DISCLAIMER

Approved by the Texas Real Estate
Commission for Voluntary Use

Texas law requires all real estate licensees to give the tfollowing
iInformation about brokerage services to prospective buyers, tenants,
sellers and landlords.

Information about brokerage services

Before working with a real estate broker, you should know that the
duties of a broker depend on whom the broker represents. If you are a
prospective seller or landlord (owner) or a prospective buyer or tenant
(buyer), you should know that the broker who lists the property for
sale or lease is the owner’s agent. A broker who acts as a subagent
represents the owner in cooperation with the listing broker. A broker
who acts as a buyer's agent represents the buyer. A broker may act
as an intermediary between the parties if the parties’ consent in writing.
A broker can assist you in locating a property, preparing a contract or
lease, or obtaining financing without representing you. A broker is
obligated by law to treat you honestly.

If the broker represents the owner

The broker becomes the owner’'s agent by entering into an agreement
with the owner, usually through a written — listing agreement, or by
agreeing to act as a subagent by accepting an offer of subagency
from the listing broker. A subagent may work in a different real estate
office. A listing broker or subagent can assist the buyer but does not
represent the buyer and must place the interests of the owner first.
The buyer should not tell the owner’'s agent anything the buyer would
not want the owner to know because an owner's agent must disclose
to the owner any material information the owner knows.

If the broker represents the buyer

The broker becomes the buyer's agent by entering into an agreement
to represent the buyer, usually through a written buyer representation
agreement. A buyer's agent can assist the owner but does not represent
the owner and must place the interests of the buyer first. The owner
should not tell a buyer's agent anything the owner would not want the
buyer to know because a buyer’'s agent must disclose to the buyer any
material information known to the agent.

17 SECURE NET LEASE

If the broker acts as an intermediary

A broker may act as an intermediary between the parties if the broker
complies with The Texas Real Estate License Act. The broker must
obtain the written consent of each party to the transaction to act as
an intermediary. The written consent must state who will pay the broker
and, in conspicuous bold or underlined print, set forth the broker's
obligations as an intermediary. The broker is required to treat each
party honestly and fairly and to comply with The Texas Real Estate
License Act. A broker who acts as an intermediary in a transaction:

Shall treat all parties honestly

May not disclose that the owner will accept a price less than the
asking price

Submitted in a written offer unless authorized in writing to do so
by the owner;

May not disclose that the buyer will pay a price greater than the
orice submitted in a written offer unless authorized in writing to
do so by the buyer; and

May not disclose any confidential information or any information
that a part specifically instructs the broker in writing not to disclose
unless authorized in writing to disclose the information or required
to do so by The Texas Real Estate License Act or a court order or
It the information materially relates to the condition of the property.

With the parties’ consent, a broker acting as an intermediary between
the parties may appoint a person who is licensed under The Texas
Real Estate License Act and associated with the broker to communicate
with and carry out instructions of one party and another person who is
icensed under that Act and associated with the broker to communicate
with and carry out instructions.
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